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IS EXPANDING YOUR EXPORTS IN THE 21ST CENTURY
OPPORTUNITIES AND CHALLENGES FOR GROWTH

Qur Services
Syndicated market research
Custom research and consulting

Expansive Network

On the ground researchers in 80 countries

| Complete view of the global marketplace
Cross-comparable data across every market

Our Expertise

Consumer trends & lifestyles

Companiies & brands

Product categories & distribution channels
Production & supply chains

Feonomics & forecasting

Comparable data across markets

February 9, 2016

P TR EURCMONTTOR
&m INTERNATICNAL

GLOBAL MERCHANDISE TRADE

GROWTH DRIVERS

RESULTS & CHALLENGES

RIDING THE GROWTH TRACK




WORLD’S MERCHANDISE EXPORTS ABOVE $19 TRILLION 5 WTO VOLUME TREND AND FORECAST
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Volume of world merchandise exports, 1990-2015
Woridwide Exports in US$ Billions indices, 1990=100
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WORLD AG EXPORTS EXPECTED TO TOP $1.8 TRILLION 7 FORECASTS FROM HSBC COMMERCIAL BANKING
World Exports of Food and Non-Food Ag Products EMERGING MARKETS CONTINUE

o n 1S3 Bitfions SHIFT TO CONSUMPTION MODE

' (According to Euromonitor, volatility is present with uneven but
$1.800 - overall upward growth expected through 2026.)
$1,600 -
$1,400
$1.200 2014-2026: WORLD TRADE VOLUME
$1,000 + TO GROW MORE THAN 80%

$800 (Volume growth exceeded 30% from 2005-2013 and saw export

$600 value growth of more than $9 trillion.)

$400 {—

P AVERAGE TRADE VALUE GROWTH RATE

OF 8% ANNUALLY TO 2030

(Euromonitor expects average growth of 2.75-3% through 2017.)

s Food Exports = Nor-food Ag Products




<Y 7R EURGHINITOR
# INTERNATICNAL

GLOBAL MERCHANDISE TRADE

GROWTH DRIVERS

RESULTS & CHALLENGES

RIDING THE GROWTH TRACK

POPULATION ANOTHER DRIVER OF TRADE GROWTH

Population Growth in ‘000: 2011 through 2020
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IJDOPULATIONMGROWTH IN AREAS SERVED BY TRADE

Urban vs Rurai Population Growth: 2011-2016
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=Consumers buying their food rather than

growing/producing their own peopie

=Convenience becomes more important to

consumers power in urban areas

=Food manufacturers able to reach more

.
NS

=|ncreased consumer wages and spending



DISPOSABLE INCOME EXPECTED TO POST SOLID GAINS 4% PTAs, DEMAND, PURCHASING POWER, POPULATION...

Annual Disposable Income by Region in US$ Trillions
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U.S. SETANOTHER AG EXPORT RECORD IN 2014 .
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AN EXPORT SURGE FOR MOST BROAD AG GROUPS 17 U.S. EXPORTING HEAVILY TO DEVELOPING MARKETS 18

U.S. Ag Exports: Broad Category Historical Value
Sales in US$ '000
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MICHIGAN EXPORTS SET STATé EXPORT RECORD IN 2014

2009 & 2014: Michigan Exports by Ag Sector
in US$ 000 and Period Growth

iVIANY MAJOR EXPORTE;\TEéORIES SHOW LARGE GROWTH 23
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SHARE OF EXPORTS 'i'O DEVELOPING ECONOMIES IS UP

Michigan Ag Exports to "Developed™ and "Developing"
Countries in US$ '000

Michigan Ag Exports Grew
_ More Than $860 Million
Between 2635-2014

® Developing
Economies

= Developed
Economies
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2005 2006 2007 2008 2009 2010 2011 2012 2013 2014

MOST AG EXPORTS HEADED TO N. AMERICA & ASIA PACIFIC

2014: Share of Michigan Ag Exports by Trade Partner

From Jan-Nov 2015,
Michigan exports to
the foilowing markets
are significantly up
over the same period
in 2014:

. Brazil (up 110%)
. Thailand (up 61%)
. Malaysia (up 46%)

. S. Korea (up 16%)
. Mexico (up 13%)

Brazil may break into
the top 10 largest
export markets for
Michigan for the first
time in 2615.
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ARE THERE ANY DOWNSIDES TO ALL OF THIS?
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OTHER NOTABLE CHALLENGES

CONSTANT COMPETITION FROM LOWER
COST AND LOWER QUALITY PRODUCTS

FRESH EXPORTS CHALLENGED BY MARKET
CLOSURES ERRONEOQUSLY RELATED TO
SANITARY AND PHYTOSANITARY ISSUES

CHALLENGE OF ENSURING FARE ACCESS
AND OPENING NEW MARKETS

(TTP and TTIP expected to help overcome some of these challenges.)

© NOTABLE CHALLENGES 2

INCREASED VALUE OF U.S. CURRENCY
UPPING COSTS FOR IMPORTS FROM U.S.

DEPRESSED OIL PRICES NEGATIVELY
IMPACTING TRADE NUMBERS &
CONSUMERS IN OIL-DEPENDENT MARKETS

SLOW OR REDUCED ECONOMIC GROWTH
IN MANY MARKETS AROUND THE GLOBE

2010-2012: 870 MILLION SUFFERED
FROM CHRONIC UNDERNOURISHMENT

WEATHER VARIABILITY OR CLIMATE
CHANGE — CHOOSE ONE

ALL OTHER DISRUPTORS OF FOOD
PRODUCTION AND TRADE

(War, civil strife, tariff and non-tariff barriers, etc.)
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MEANWHILE MAJOR DROUGHT IMPACTING PRODUCTION

January 26, 2016
(Released Thursday, Jan 28, 2016)
Valid 7 am. EST

£~ Dalinnatss demissnt impacty
$= Short-Term, typically less than
€ manihs (6.g. agricutture, grasslands)

L= Long-Tarm, lypically graater than
6 months (e g hydmiogy. ecalogy)

Author:
Mark Svoboda
National Drought Miligation Center

[ D1 Moderate Drought

B D2 Severs Drought

BN D3 Exireme Drought

Ml D4 Exceptional Drought

The Drought Monitor focuses on troad-
scale conddiona. Local candilons mwey
vary See sccorpanying ted surrary or
Korecast SmSmENG.
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http://droughtmonitor.unl.edu
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WEATHER — WET, DRY, HOT, COLD — AFFECTS PRODUCTION
Corn Yield: Bushels per Acre in the U.S.
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Inﬂue“p?i e drought."America lost its position

the'leading ‘exporter.for agricultural products =
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2014: CLIMATE CHANGE WILL LEAD TO
BATTLES FOR FOOD

(Statement from Jim Yong Kim, President, World Bank)

FOOD ISSUES COULD BECOME AS
POLITICALLY DESTABILIZING BY 2050
AS ENERGY ISSUES ARE TODAY

(Dr. Fred Davies, scientist in food security at USAID)

WILL IT REALLY BE THIS BAD...? WHO
REALLY KNOWS?
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A FEW REAL RIGHT—NOW THINGS TO CONSIDER
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DEMAND DOESN'T DRIVE SALES

WITHOUT PRODUCT

GLOBAL MERCHANDISE TRADE
GLOBAL SUPERMARKET NEEDS A DIVERSE, GROWTH DRIVERS
INFORMED, AND RESPONSIVE SUPPLY
CHAIN TO HELP MITIGATE DISRUPTIONS RESULTS & CHALLENGES

RIDING THE GROWTH TRACK
GLOBAL SUPPLY SYSTEM WILL CONTINUE

TO EXPERIENCE SHOCKS

(This includes such things as health/food safety, weather and civil strife.)
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DEVELOPING MARKETS AREIMPORTANT TO EXPANSION 35 BUILD BOTH IN DEVELOPED AND DEVELOPING MARKETS 36

This is a global business we're building...
De\relopmg markets remain an important key
to growth, while developed markets remain
important cash cows — both can serve

hedge against regiopal yolatilit
N = -
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CAPTURING GREATER GROWTH “~ MDARD IS LAUNCHING EXPORT OPPORTUNITY REPORTS

THINK AND COMPETE GLOBALLY

TAKE STEPS TO START (OR EXPAND)
EXPORTING TODAY

DON'T GO IT ALONE — GET HELP
TO AVOID MISTAKES

REPORTS AVAILABLE FOR NO CHARGE — JUST ASK! 2 EXPLORE THE POSSIBILITIES & EXPAND YOUR SUCCESS
IEB;%MT“HE

& Rural Develapme_nt

O Alcohoilc Beverages O

O Dairy Products O Hops 4
O Energy/Breakfast Bars O Pickled Products

O Snack & Savory Foods O Popcorn

O Apples O Potatoes

O Blueberries O Tart Cherries

O DryBeans O Wine

rr\ E R L e R e s — e — T —

&y



s EUROMONITOR
F INTERNATIONAL

I THANK YOU FOR LISTENING
Matt Tripodi
Government & Trade Relations Manager

Tel: +1312-922-1115 ext. 8205
Email: matthew.tripodi@euromonitor.cor







